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INDUSTRIAL FOOD PRODUCTION
(Zero-tillage, hybrids seeds, GMOs, 
pesticides, feed lots, etc)

UNEMPLOYMENT

HUNGER

DESERTIFICATIONDEFORESTATION

POLLUTION
DISEASES

EVICTIONS

LOSS OF FOOD SOVEREIGNTY

PRIVATIZATION OF SEEDS 
AND INCREASE DEPENDENCE
ON AGROCHEMICALS AND 
MACHINES



COMPANIES NOT HELD 
ACCOUNTABLE FOR 

DAMAGES



CORPORATE SOCIAL
RESPONSIBILITY (CSR)

Provides good image to the   
public by:
. Supporting civil society and 

governmental social programs.
. Employees can get involved
. Collaborate and “Integrate” 

with NGOs



Corporate Social Responsibility

Phase 1: Donations to a Civil Society Organization.

Phase 2: the company movilises its resources, their
               client make donations for the cause, and the
               NGO provides Brand Value.

 Phase 3: Integrative phase. Relations between
                Business Sector and NGO get deeper and
                more  intense.



Consultancy firms provide “expertise” 
and reports are written.
COMMON IDEOLOGICAL FEATURES:

.  FREE TRADE IS HERE TO STAY

.  GROWTH WILL CONTINUE AND SO WILL
DEMAND FOR RAW MATERIAL FROM THE 
THIRD WORLD

.  ENVIRONMENTAL DEGRADATION IS 
INEVITABLE

. WORSE AND BETTER SCENARIOS DRAWN

. ROUNDTABLES NGOs-INDUSTRY-STATE 
INSTITUTIONS FROM NORTH AND SOUTH

. CERTIFICATION AND ENVIRONMENTAL 
MANAGEMENT



Organic production

Local production and consumption

Small parcels with human dimensions

Ethical processes and conditions



Organic production 

THE MARKET

Certification

Adds NO Value Adds costs

Only élites can afford itNo certification
no sale




















































